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IMC
Lipsticks are currently being used by many ladies in the world. They are offered in a variety of colors and styles. The variety of products in the market are made to meet the needs of the customers by meeting everyone’s expectations. Having a good product however at a great price can do nothing to you in a situation where its consumers do not know about it. This is the main reason why products should be promoted in a market. Promotion plays a key role of connecting the target product consumers to the product itself. Therefore, integrated marketing communication (IMC) in necessary in product promotion in the market. All the aspects of lipstick given in the market help in communicating something to the consumers. The price is critical because it communicates a specific thing about the product.  IMC aims at altering the perception of consumers to a product. 
The promotion mix
This are the specific marketing communication methods. They are used to show how marketers combine a range of marketing communication methods in the process of carrying out marketing activities. The methods used however attract a level of advantages and disadvantages.   
Advertising 
Lipstick should be advertised by identified sponsors in form of presenting the products available. This information can be tailored to consumers through radio, TVs, magazines, billboards and newspapers. The internet offers a big opportunity to running lipstick adverts because many consumers are frequent visitors of social sites like Facebook (James, 2016). Different forms of advertising methods can be used which include; a reminder advert, persuasive advert, and an informative advert.
Public relations (PR)
This is critical in the process of creating a goodwill between the product and target audience. This should be done in unpaid promotional activities. The product producers are obligated to pay for the PR attention received and this calls for significant spending on events.
Personal selling
Lipstick can use people in the process of developing relationship with target audience in the selling process. This is important in improving the rate of face-to-face interaction with consumers. This also helps in understanding consumer needs. 
Sales promotion
This can be applied to increase the sale of lipstick in the market. This is applied by using discount techniques as well as offering an extra free product to consumers buying a specific quantity.   
Digital marketing
This can be used to cover many people who do not know about the product. The use of digital marketing helps in displaying lipstick to consumers where they can choose products, order and then delivered at a certain cost. Search engine optimization can be used to ensure that the product pops up many sites of internet users. This helps to increase the consumer knowledge of people looking for lipstick products.   
Objectives of the promotional approach
The primary objective of the methods discussed above is to communicate, compete, and convince. This means that all information given should be clear, with a high level of accuracy and can be used by stakeholders involved. The information given should help in persuading consumers to retain the product. The success of IMC will be measured by the results obtained. The sale of lipstick is expected to shoot higher upon increasing the campaigns in the market. The strategy used in the lipstick promotion is set to play a critical role in building the product in the market.
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