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MARKETING: LIPSTICK
Introduction
Over the years, many organizations have been facing a major challenge concerning the marketing and advertisement of products. Therefore, it raised an alarm to the business analysts, and through the development of technology businesses have been able to adapt to the system of electronic marketing strategies in marketing and advertisement of products and services. This therefore, give rise to online marketing that uses the social media platforms such as Facebook, Instagram, websites, and twitter as a platform for advertising of products and services. In this present paper therefore, I will discuss the product service idea and discuss the marketing plan strategies of a new product to be introduced in the market.
Case Illustration 
One of the product ideas I chose is the lipstick. The term lipstick is a cosmetic product that contains waxes, oils, emollients, and pigments that is applied to the lips to add colour, protection, and texture to the lips. Lipstick is a product that has many varieties with different colours, types, and texture. A lipstick can also be used to add hydration and colour for example lip balms. It is usually or mostly used by women, which is usually typically but not exclusively.   
Many organizations have been facing a major challenge in relation to marketing plan for new products. Marketing plan is an essential tool for the success of any business, (Armstrong et at., 2015). In order therefore to increase profits and maximize opportunity I will need to strategies on how to market my lipstick product in this stiff competitive world. The products been sold also take up a great percentage when it comes to marketing the products. Therefore, the term marketing strategy refers to the planning which outlines the specific overall game plan, which aims at achieving the organization marketing plan through locating and attracting customers in buying of the company’s products.
The term market segmentation refers to the process of dividing of consumers of your products into sub-groups or segments in relation to the type of characteristics shared which usually consists of potential existing consumers. There are specific market segment types which include geographic, behavioural, psychographic and demographic segmentation. The term geographic segmentation refers to dividing a business market based on the geography of people you’re selling your products to, while demographic refers to diving of consumers based on variables (such as age, the size of the family, occupation, gender, and ethnic group).
As a seller of lipstick products to consumers there’re essential marketing mix that they should be considered when influencing consumers to buy this product. These marketing mixing include product, price, place, and promotion. According to the marketing segments geographic and demographic segmentations the products been sold such as vegetables, (Jindal, P., at al, 2018). The first marketing mix they should consider is the product mix, this is where you consider the product been sold is it having a high demand and purchasing power. In this stage or phase of development, the marketer is required to do an extensive research especially on the life cycle of the product in question which in this case is the lipstick. Marketers must also expand the product by increasing and diversifying the depth of the business product line.
Therefore, in developing and coming up with the right product, the manufacturer should consider certain questions in regards the two segmentation such as does the product has a brand, how will the consumer use it, how different are the product in relation to the competitors, and what characteristics should the product have in order to meet the client’s demand.
The second marketing mix is price, which refers to the amount of money tag for an item in purchase in order for a customer to enjoy it after paying. In this face we generally consider many things such as the fixed and variable cost, this is, the price of the commodity (lipstick) is determined by fixed costs such as the house were your selling the products, and the rent cost, while the variable cost such as labor and capital that increase at a relative rate. So, when pricing the product, the cost incurred should be the determining factor, how much did use in terms of the labor cost, should be calculated in the pricing of the commodity. In terms of pricing strategy market penetration strategy is the most appropriate when it comes to lipstick because this will help in gaining higher market share in the long run after selling the product in the existing market, (Goi, C. L. 2009).
The third marketing mix is place which is a very vital part in product mix. This is the products should be positioned in placed that is easily accessible especially to potential buyers. Through determining the place or location helps the manufacturer to get the distribution channels that directly with the market.  The final marketing mix is promotion which is a vital component when it comes to boosting sales and brand recognition. I should promote the products through lowering of prices in holiday seasons. In promotion there are strategies and mediums used to effectively reach the target market segments such as advertising, through public relations, and sales promotions. 
Through advertisement on the social platforms such as Facebook, Twitter and Instagram or any other platform like media will help reach out a mass number of people. Also, public relations are another medium which helps to reach out to the market segments in this sense I should go on one-on-one talked with the people of that town and convincing them in regards to your products and sales promotions give room for the products to be sold.

Conclusion
In conclusion, from the above, it’s evident that for any business to succeed they should focus on the four market mix strategies. Therefore, lipstick is a product that is highly marketable when there is an aggressive financial strategy.
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