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PRODUCT BRANDING
Branding is a technique that involves a process of giving a product in the mind of a consumer a unique name and image.
Importance of branding
Branding adds meaning and clarity to your products and to harness capitalism. It is also used for customer recognition.it helps in easy introduction of new products in the market. Strong brands increase customer loyalty. A strong brand enhances credibility and easy purchase of the product and lastly branding allows competition of the various products. The best branded will always have more customers.
Logo
A logo is a design that is always made up of a name, symbol or trademark that is easily recognized at a glance. It represents a brand. A brand is developed through a series of stages. The first stage is to identify your brand strategy in with your objectives. It is followed by putting in order all the tools that will be required to advertise the product for example the logo and website then lastly you are required to strengthen your developed brand.
The development process of a brand product undergoes stages which include;
· Who are your target customers? –the smaller the focus the faster the growth of your product
· Which is your target group? - you should research broadly on your target group broadly to enable your product to grow faster. You should understand the priorities of your clients.
· Identify your business strategy- your business strategy should be clearly defined. a strong brand will make your company grow faster.
· Put your brand in a good position- you should be able to show how your brand is different from others.
· Strategize your message- your message should emphasize the key relevant points and be able to address all the needs of your customers.
· Create your name or logo- this will symbolize your brand. They are for marketing your brand.
· Create your market strategy – this is to strengthen the visibility and reputation of your brand
· Create your website. This will help your clients to get more information on your brand.
After creating your product, you should plan on its launching through internal and external campaigns. You should have your own manifesto on your product.

Prime lipstick
Our brand product is prime lipstick. Firstly, this took me a lot of thinking in coming up with the look of the brand product and at last I chose the lipstick. I wrote a business plan which helped me to answer the questions that I didn’t know. This was the most challenging process because I had to identify my market and best-selling techniques to ensure consistency of my product in the market. My company idea was greatly influenced by a name. I knew a good name will attract more customers to my product and thus the name Prime. My main mission was to ensure people look good and have a new fresh look. Most ladies love doing make-ups to add an appeal to their looks and I thought of coming up with a product that they use mostly. I wanted to come with the best lipstick in the market that they will enjoy using and one that will make them happy. I used simple materials for example colour paints and white boards to try and trace on my product because I wanted to be different and unique. I created a website of which I went through it several times. I ensured the photos and brand mission were correctly put. I was able to design the web successfully all by myself. After having everything at hand, I created my own pages on all social media platforms; Facebook, twitter and Instagram to be able to share the message to my clients. I ensured it was the best.
I focused my growth on long-term .my brand experience will help create a strong relationship between my clients. I don’t expect an immediate payoff.my prices are customer friendly and I ensured they are of different sizes in order to meet all the customers. The picture below shows the prime lipstick that I came up with. It contains the logo and the brand name.
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